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April 28, 1964

¥r, lawrence V. Brufl

Vice President

Liggett & Myers Tobacco Co.
630 Fifth Avenue

New Tork 20, New York

Caar larrys

This is in reply to your memorandum of April 27 asking for an=
swers to some of the quastions raised in Section II of Covingten &
Surling's memorandum of Mareh 30, 196k.

Since the only questions raised in this memorandu= on which our
opinions would appear to be both applicable and meaningful are contained
in paragraph II B (a, b, ¢ and d), wa are confining our reply to thess
questions. All these appear on page 5, and cur answers are as follows:

II 3 (3) =

The only contractual comrdiments cwrrently nade for advertlsing
media for a period longer than thirtaen weeks are in network televisien,
In this arasa we have the following contracts beginning in the Fall of
1964s

NBC-TV D[r. Kildare 92 waeks
. Non-cancellable

NEC-T? Alfred Eitchcock 52 weeks
Cancellable after 30 weeks

NBC-1¥ Tonight Contracted through Dacember 31, 196l
with rights to terminate on sixly
days' notice after eithar July 3 or

Cotober 2
ARS-TY No Time for 52 weeks
Sergeants Non=cangellable
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ARC=TY DBurke's law 52 weasks
Cancellabla after 26 weeks

ARC-T¥ Tarmer's Daughter 52 weaks
Cancallable after 26 woeks

II 3 (9) -

The lead time required tefore advertising can be changed is sub-
stantial, particularly in the case of ielevision and color pages in magaziras.,
Cur suppliers for film cormarcials on television ask for a period of six weeks
for preducing a naw comercial, and it would ba reasonable to expect another
two weeks for preparation and approval of scripts and storyboards prior to
proceeding with preduction. Therelore, at least aight weeks' ead time i3
necessary in televisicn., In the case of color pages in magazines, the maga-
zines themselves have closing dates six to eight waeks in advance aof the
issue date, which must be sdded to thres weeks requirad by engravers to maks
a good set of four-color plates, and approximately two weeks for photogranhy
ard preparation of copy before a new advertisement is ready to turn over to
the engraver, Therefore, the lsad iime in magazines is approximately
eleven to thirteen weeks.

II B (c) -

The length of time in which a given advertisement is used before
it would normally be replaced varies considerably, Some television commer=
clals are designed to have a use span of six months or even more, Print
advertisemonts are usually scheduled over a period of ns longer than two or
three months, although tiey cccasicnally are repeated over a longer perfod.

II 3 {d) =

Representative costs for a typical magazins advertisement in fll
color are as followss photography $2500 to $3500; typography $500; engrave
ing 525003 electros 5500; maldng a total fram $5100 to $7100.

The cost of produsing & 50 second telavision commereisl in blacke

and-white normally runs between 312,000 and #20,000, depending upon the
corplications on the sets, locations and scripts.
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{ne further point may be useful with reapect to paragraph A
on paga 6. If the Federal Trade Cemmission wers to insist on the inclu-
sion of their presently proposed warning notice in the audio or video,
or both, of television cormercials the valus of 10 secornd ID's and
20 second spots would be very seriously depreciated -~ oo much so that
we would probably not recommend ID's at all and would have to re-consider
the use of 20 second announcements.

If you or Mr. Horan wish an amplification of any of the above,
please let us xnov.
Sincerely yours,

-y, \
N

Vice President
John Monsarrat/vd

ce Mr. He C4 Zobinsom, Jr.
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